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THE BENEFITS OF PARKS AND KEY FINDINGS
RECREATION... NATIONAL RECREATION AND

MAKING IT TANGIBLE AND PARK ASSOCIATION

CAPITALIZING ON THE N ECONOMIC BENEFIT STUDY

RESULTS —

CPRA LEGISLATIVE AFFAIRS COMMITTEE MEMBERS

2019 NRPA AGENCY
Economic Impact of Local Park and Recreation PERFORMANCE REVIEW
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THE TRUST FOR PUBLIC LAND
CONSERVATION ECONOMICS

National R ; wge W
The Outdoor Recreation Economy Generates 7.6 )

Million Direct National Jobs

$887 billion In Consumer Spending

$65.3 Billion In Federal Tax Revenue THE

$59.2 Billion In State And Local Tax Revenue OUTDOOR

RECREATION
ECONOMY

Colorado ¥
The Outdoor Recreation Economy Generates 229,000 5
Direct Jobs

$28.0 Billion In Consumer Spending

$9.7 Billion In Wages and Salaries

$2 Billion In State And Local Tax Revenue

Outdoor Industry Association

Photo: Rob Lucas.
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Economic benefits studies in cities, counties, and states
(2008-2019)
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CASE STUDY #1 - OVERVIEW OF COLORADO SPRINGS, CO

ECONOMIC DEVELOPMENT

Colorado Springs,
Colorado

Fort Collins, Colorado $11,300,000
$44,300,000
$32,900,000
$28,400,000
$36,800,000
$27,500,000
$29,700,000
$23,400,000
$24,800,000

$32,400,000

Portland, Oregon

Atlanta, Georgia

Mesa, Arizona
Albuquerque, New Mexico
Omaha, Nebraska
Kansas City, Missouri
Wichita, Kansas

Tucson, Arizona

COLORADO SPRINGS PARKS, RECREATION AND CULTURAL SERVICES
ECONOMIC BENEFIT SUMMARY
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#1 Most Desirable
City of 2019

U5, Nows & World Report 2019

>

i1 Hottest Housing #1 Best for Vets:
Piaces fo Live
N e 8
Best Ploces fo #1 Top Housing
Refire

Market to Waich

#1 City for Millennial #3 Best Place to

Live in the USA
s prisadiiiaria
#2 Best Ploce io Best Large City for
Live in the USA Fir

st-Time Home Buyers
..... sihesde il

#1 Largest Employment #5 Best City fo Find
Growih

CITY OF FRUITA

CITY OF FRUITA




CITY OF FRUITA

CITY OF FRUITA

CITY OF FRUITA

INSIDE: THINGS TO KNOW FOR GRADUATION. LIFESTYLE
= THE
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CITY OF FRUITA
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CITY OF FRUITA
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CITY OF FRUITA
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Alamosa/San

"Rural, Undiscovered, and the Birthplace of Colorado”

|

o

+ Central rade community for the SLV - Apx. 9,000 Residents; 1t',

+ Largest Alpine Valley in N. America - 8,200 square miles, largel
Open space/low population density - .17 people/mile

+ Ag., Edu., Health Care and Great Sand Dunes NP are biggest &

« 3 of the 5 lowest per capita CO income counties are in the SLV-

+ 47% Latino/Hispanic population L

« Colorado's oldest town; San Luis, settled.i

= 24,565 CO Welcgm: i

an Lu a
Colorado Genuine

How are we u Leveraging Ou

to improve our quality of life? S etc.)

Diverse programs & Experiences... + In 2018 — Grant Revenue for the City of Alamosa

How? « ($511,506) was around 25% of total revenues!

» |dentify Needs of Community & Finding our Tourism
Niche ; e e S AN |cokorkes

» Foster Good Community Support .
(Existing Recreation Tax)

+ Leverage Revenue (Grants, Partnerships, e’r%
/!

Take it where you can get it!

Create Community Buy-in/Trust &

(From recycling, frees, and noxious weed management to park
development, anice rink, ice festival and playgrounds.)

Clearly Define Goals

How?2 Robust Planning and Outreach
Y B WA ET

City Comprehensive Plan i |
River Corridor Feasibility Study ﬁ amw
GOCO Generation Wild %&AMOSA
TPL Revitalize the Rio Coparmes comunery Tracc
Alamosa Ranch Master Plan




Quality of Life = Diverse &
Engaging Leisure Experiences

X - A =
7 team sports offered (7) - most in the Region with similar
demographics (2016 Master's Program Study)
Growing instructional offerings (Over 50 programs offered from
Birding to Basketball Fundamentals)
Partnerships in program provision - University, schools, & corimunity
organizations
Over seven miles of frails added in two years, new Muffiuse
Pavilion/Ice Rink & 27 hole Disc Golf Course.

Montrose, Colorado ~ CASE STUDY #4

LOTTERY REAUTHORIZATION FOR PARKS & REC
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GREAT OUTDOORS COLORADO
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Today, We are an Emerging Outdoor Recreation Area

Capitalize on your strengths/use your weaknesses to your advantage
by highlighting needs — Be realistic! m

+ Ex. - Flatwater Aquatic Recreation Focus —

Improve quality of life and consider sustainable tourism through
building partnerships & trust in your community, knowing strengths and

weaknesses, and leveraging revenue. Y

Parks and Recreation, an Essential Service

Personal Benefits Community Benefits
* Improves health & well-being ®  Builds a stronger community
e Reduces stress e Helps create well-rounded citizens
e Sharpens physical & mental skills ® Improves student achievement
® Increases life expectancy * Increases worker productivity
e Enriches life at every age e Reduces crime
® Improves social connections ® Reduces health care costs
e Enhances individuals quality of life * Environmental protection
e Fun ® Increases livability/quality of life
o Higher property values
o Business retention/attraction
Paid by User Fees Paid by Taxes

PROJECT DEVELOPMENT AND COMMUNITY SUPPORT

40,000 A 800001,
Expand Aquatic  Expand Aguatic Center N Sito for Roc
Center to Rec, 10 Rec. Contor el Adding 3 gyafto the
Comer Aggon Center okl T
-
-
-

-
w38 Pl
Support

New Partnasships with
Other Qualiy of Life
Agoncies
GOCO Grant

Most mpiovement to
Aquatics of all past
plans

3
Supportn 159



Economic Impact of Montrose Community Recreation

Center and Field House

Prepared For: Moatrose Recreation Dstrict
Prepared By: A Consuking.
$1.3M in annual sales tax Ancary 2004
ROI of $4.5M in economic
impact plus construction cost

~~
-
RPI

Mantrose Community Poal \ Montrose Field House

SKEPTICS CONVERTED TO

i Locat o

New view on the rec center
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 CRC, PHASE I AND I

Uses:
525,602,697 CRC and FH Construction
$1,099,427 Add Alternates

52,913,973 Other Development Costs
$1,311, 522 Phase 11, Outdoor Facilities
Total $30,927,619

Sources:
$25,450,000 COP Financing
$2,029,608 MRD Reserves
$92,985 Interest

$55,830 Energy Rebates
$232,697 Hospital Pre-Paid Rent
$350,000 GOCO

$500,000 Daniels Fund

$25,000 El Pomar

$1,900,000 DOLA

$50,000 Boettcher

$12,520 Colorado Energy Office
$228,979 Local Fundraising
Total $30,927,619

BOETTCHER

FOUNDATION

Montrose Community Rec. Center

B
MOUNTAIN VIEW THERAPY 4

MONTROSE MEMORIAL HQ




GREAT OUTDOORS COLORADO

$2,709,762 Construction
$352,618 Land Acquisition Cash
$759,750 Land Acquisition In-kind
Total $4,270350

Sources:

$2,00,000 GOCO

$1,041,380 City of Montrose
$354,220 MRD

530,000 Montrose County
$20,000 Urban Renewal Authority
45,000 Black Hills Energy
$25,000 Colorado Health Foundation
535,000 Gates Family Foundation
$759,750 Land Acquisition In-kind
Total $4,270,350
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Community Rec|




